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Gold awards take on a green hue                                                                                  
There was a green hue at the prestigious Starpack Industry Awards evening, held at the Café Royal in central London on May 22, 2008. Environmental issues and sustainability took centre stage with two important Gold Stars being won and, it was revealed, entries in the category had increased threefold from the 2007 event.
Lead sponsor of Starpack 2008, WRAP (Waste & Resources Action Programme) expressed delight at the number and quality of entries in this year’s awards programme.
 “This shows that the importance of environmental performance and sustainable packaging are now widely recognised by the packaging industry,” said Mark Barthel, special advisor to WRAP, which also sponsored the Environment Award categories.
Earlier in the evening Heather Kendle, chair of Starpack organisers IOP: The Packaging Society’s packaging board, had welcomed the great response to the environmental category. “So successful was the category that the judges decided to create two awards as well as a special prize for some real lateral thinking that addresses recycling in the home.”
Kendle also commented on the dramatic move away from the more traditional bias to material sectors through the creation of a series of awards concentrating on Design and Marketing Performance.

The aim was to make the awards simpler to understand and more accessible to retailers, brand owners and designers, while also being more reflective of the way the modern packaging supplier does business.

IOP: The Packaging Society’s belief that this would create a more inclusive awards programme seems to have been proved by the rise in the number of entries compared with 2007.  And all packaging material sectors were well-represented across every category from Food to Household; and this was the case whether entries came from suppliers or the end user sector. 

Head Judge Steve Kelsey, strategic innovation director, PI3 Design said: “We live in exciting and vibrant times and it was great to see…designers step up to the mark to be judged against their peers, it was also heartening to see how much work is being done in conjunction with brand owners and retailers.”
Overall 15 Gold Stars, 25 Silver and 31 Bronze were awarded, as well as three entries which were commended, plus 4 individual awards. Gold Awards were presented by comedian Frankie Boyle during a glittering evening attended by a host of the industry’s movers and shakers. Silver and Bronze Stars were presented at a ceremony earlier in the evening. In total 321 entries were received compared with 297 in 2007.
Open Sez Me!

A big favourite, taking both a Gold Star in the Technical Development and Consumer Products categories, as well as bagging a Special Award, was Crown Food Europe with its EasyLift™ for its “great functionality and technical innovation,” said head judge Steve Kelsey.

The development gives a generous gap between the can lid and ring pull for easier access to the product, while for more physically impaired consumers it allows special ‘hook’ tools to be used more efficiently and easily.

Nestle Purina Petcare Europe is currently using the new 73mm ends on its 400g cans of petfood in the Netherlands. But new markets for this user friendly product are expected to open up soon.

Crown Food Europe has ‘grasped the technical nettle’ in a world where half of Europe’s adults will be over 50 by 2020.

Glass turns to Gold

Gold in the Environment - Pack Optimisation category went to the Ultra Lightweight Coca-Cola bottle. The design was produced by The Coca-Cola Company and the bottle was developed and manufactured by Ardagh Glass.
The judges said: “The bottle sets a new standard for mass reduction...without compromising the iconic shape of the Contour bottle.”
The weight of the familiar 330ml pack has been reduced by 20 per cent, from 263g to 210g without affecting its strength. Estimated savings of 3,500 tonnes of raw material and 2,200 tonnes of CO2 are expected – equivalent to the annual CO2emissions of 365 UK households.

WRAP spokesman Barthel commented, “Many entries in this category show it is possible to achieve significant reductions in packaging without compromising practical performance or consumer appeal, at the same time as benefiting the environment.”
Clever Carrying Cover

A returnable and reusable cover for carrying kitchen worktops, developed by B&Q caught the judges’ imagination in the Environment - New Developments section. 
The Worktop Carrierpac has proved successful for up to 18 trips during a field trial undertaken for B&Q by Outpace Packaging Solutions, TNT and Christian Salvesen. It also reduced product damage which makes both environmental and commercial sense.
Made from Kayserberg’s black Correx® sheets manufactured using100 per cent reprocessed polypropylene and Storsack’s woven polypropylene ‘outers’, the packs have now adopted by B&Q. Carrierpacs are claimed to prevent 1,100 tonnes/year of cardboard entering the waste stream. There is a potential to reduce this to 5,000 tonnes annually if adopted by all kitchen manufacturers and retailers. The Carrierpac also won Gold in the Transit: Business to Consumer category.

Bag the bird

Two Silver awards were bagged by 2 Sisters Food Group for its Tesco FormShrink™ whole chicken pack, utilising film supplied by Kerhalon UK and a specially adapted  R550 thermoformer from Multivac. The first was won for Environment - New Developments and the second the Technical Development category, which was sponsored by the PPMA Show 2008.
The system eliminates the rigid PP tray and label, saving 68 per cent of the pack weight used in a conventional Tesco chicken pack. The machine pulls vacuum within the pack and bird cavity and gases the product before sealing, extending shelf life for up to four days. The bags are then cut to shape using a profiled blade and are then passed through a shrink tunnel to produce a wrinkle free presentation with no crushing. 

Shining Examples of Design

The eight Gold Stars in the new Design & Market Performance section all reflected different aspects of great design to complement the product and the brand.
In Best Food Design Crown Speciality Packaging produced a coffee tin for Fortnum & Mason’s 300th anniversary Bolling Coffee Tin which offered quality presentation as well as good functionality and “provided an excellent fit with the Fortnum & Mason brand”, said the judges.

Sponsored by Emballage, Best Brand Design Gold went to Mailway Packaging Solutions in conjunction with Quadpack for its containers for the Nude Skincare range of branded products. 
The use of PLA sleeves is believed to be the first of its type to be used as primary decoration in the UK. Although extremely challenging to make and print Nude supported the project to achieve its green aims and the suppliers combined “to produce a unique look and feel including the materials development and finishes”, the judges decided. The pack also won Gold in Best Cosmetics and Toiletries
Component Comfort

In the Component Development category part of the Technical Innovation section a Gold went to Webb Scarlett deVlam for its teat and bottle design for Mayborn Baby & Child’s range of Tommee Tippee – Closer to Nature™ products. 
The patented silicone flex and stretch teat mimics the breast to give babies a greater sense of comfort and well-being, while the wide-neck bottle is easy to assemble and clean and is very durable, to withstand repeated sterilisation. It also picked up a Bronze award for Best Brand Design.
Promens Packaging also won Gold in this category, plus Silver in the Consumer Products category, for its ‘upside-down’ roll-on for Unilever HPC deodorant products. The judges saw considerable technical expertise in development of the component. The design means the product is in constant contact with the ball applicator while the container is inverted. A one-way valve prevents leakage and provides the consistent dose. 
Retail Ready to a ‘T’

Easypack and POP Display Group came up trumps with Gold in the Retail Ready and Display & Collation group for ‘an effective self-vend solution which means the product is always displayed at the front of the pack’. 
The easy to erect display carton for Tetley Fruit Teas has a gravity fed system for eight round tubs of tea. The RRP has an integral ramp to roll the products backwards for ease of filling while the inner corrugated fitting divides the two columns of tubs to avoid nesting. This also creates the slanted platform to roll the product forward.

The internal corrugated fitting also gives the unit stackable strength when palletising, removing the need for an additional carton. The judges were particularly impressed by the high quality litho print graphics which gave the pack real impact, they said.

Designs par excellence

Webb Scarlett deVlam won the Best Design House of the Year Special Award for achieving Gold and Bronze with the Tommee Tippee range, Gold for its Dunhill Signed Range of cartons, metal tubes and wooden boxes in Best Luxury Product and a further Bronze in the Best Drinks Design category for its contemporary design of the Plymouth Navy Strength Gin bottle.

Other Gold Awards:
Transit- Business to Business (sponsored by DHL Exel Supply Chain):  DS Smith Corrugated deserved Gold for the Office Depot Campaign Pack for its “simple but effective design features,” commented the judges. 
Transit-Business to Consumer (sponsored by Alcan Packaging Europe): Rosewood Packaging took Gold for its 100 per cent recycled Bottle Suspension Pack for direct mail to consumer. 
Best Household Design Gold went to FLB (Packaging and Design) for its Kenwood Kmix carton which he judges considered “demonstrates just how engaging packaging design can be in delivering premium positioning”.

It’s NOT the Good Life: SCA’s home recycling unit for Acorn took a Special Award.  It was described as ‘fun and funky’ by the judges who felt “it proves that recycling at home doesn’t have to be a cross between the local waste tip and The Good Life!”
Individual Awards sponsored by PIABC went to:

Ciaran O’Kane: Diploma in Packaging Technology- Best Student of the Year.

Mike Teale: Certificate in Packaging- Best Student of the Year.

Eric Dickens Memorial Award: Lahti Institute of Design
Part of the Student Starpack Awards the IOP: the Packaging Society’s Eric Dickens Memorial Award is presented to the college which has most effectively promoted education in packaging

Anni Nykanen: Best in Show and Best Student – Student Starpack Awards.

The Award is sponsored by Marks & Spencer and Korsnas who set the challenge to create a new pack for a range of food targeted at children.
STARPACK 2008 – SPONSORS:

Lead Sponsor Packaging Industry Awards: WRAP (Waste & Resources Action Programme which is also sponsored the two Environment Awards. 

Gold Sponsor: Alcan Packaging and sponsor – Transit Packaging: Business to Consumer. 
Silver Sponsors:  DHL Exel Supply Chain and sponsor - Transit Packaging: Business to Business. 
PPMA Show 2008 and sponsor - Technical Development.

Emballage and sponsor - Best Brand Design. 
Supporters: British Brands Group, MPMA, Packaging Professional.
The Starpack Industry Awards are run by the IOP: The Packaging Society in association with Packaging Today.

Full list of winners in all categories and high resolution jpegs available for all winners (Gold, Silver and Bronze) available.
PR Contact: Mary Murphy, Director, MAJIC LIMITED

T: +44 (0)1424 777783 E: majic.mary@tiscali.co.uk 

IOP: The Packaging Society

Rachel Brooks, Starpack Awards Co-ordinator 
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